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Revised Co urse Structure

Choice Based Credit SYstem (CBCS)

$1"":*::ffi:iil,J:,:ilffi;#lJ u,o* these 100 credits, the credit ror each subhead

The department has choice based credit system (cBcs) in MBA (Business Economics) we

offer. in whieh th"r. ;;;-g{valid credits'and 16 virtual credits in the complete span of the

course of two y"u.r. From these S+.,taitt. +f ""ait' 
should accrue from core subjects' 30

credits from elective subjects, 4 credits from seminar' 4 credits from assignment and

4credits from proie.l Lrrfa work' Vi'tuui "ttdits 
are 16 which the student has to earn

through "o.npr"h"n#; 
;"" r"ra "i:: :::::,',il'lilli;"ii.::"1 J'illffililH:

is as under:
Number of Subjects

t4
10

4

4

4/ Semester
1

Total
CreditS.

No.
TyPe of Subject/ ActivitY

Core

Ass,gnment

ffiivavoce--

42
i 30
2 4
J 4

4 16

5 4

6 100

M.B.A. usiness Economics

L

I

l

i

I

I

I

t,A

NN.I T SEMESTER
Subiect Name

Principles of Management
Sub. Code

B*in"t, Statistics

Accountin g fot Vq!399's
Managerial Eco4gn-ucq

f,conomics of Industries
AE,&SD*

Seminar
AE&SD*

tutat Valid Credits
Virtual Credithensive Viva Vrce

Total Credits

-kill 

DeveloPmerrt*Abili$'Enhance4

s.n.l tt SEMESTER

Subiect NameSub. Code
Marketing Management

Uu*in Resource \4e!g
Financial
O.s""it"tional Behavior

Proiect Management

lndian Econom

Credits

Core J

101
Core

1
J

t02 Core J

103 Core J
104 Core

a
J

105 Core J
i06 1

r07 1

108 20

4
109 24



MBA (BE) sESSloN 2022--24

1r
lgaso*

VrFai clgg4

Totut C1ggtt'

Subiect Name
s"u. Cqqg

eGffi qess
SffiOk"ql eG.t*-qglgg

Er*lir;q9$4
ffiqelge
eGe*gegse:O-SGMI Ptt't

Virt"ut CI9g1!

Total C-I9!I!

NnarXet4g]{1!3

Advertisi
303 (MM)

:os trlt)J
loorVE

**Note: rrre stude.ts have,ro ch::::']:,i:"r'x"J::l#51?J'$I:H,:*ers 
eacrr of those

**Note: The students ltave to clloose '*" " o"t"Ju*" g.upt in IV Semester'

;,;;;i','iiis''n"t" and rwo papers eaclt '

H

:m tPtvtE
306 (pi{l - s

Subiect Name
Srn. Cod*

*fitv tutuqery*tnt
Elective Genericformation

efectiveleqqg
fG.tl"" fgnt"'
ereffiGq[E
eGA--ir-qg$A
egasu*
a.r,gsp*

tirtuai CI94{

Totat Cigqf$
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ELECTIVE. CENTRIC GROUPS**

Marketing Ma

MM)

40s (FM) - 4
406 (FM) - A Fut*""qll&!'g9-9!t'
40s (PM) - B

roo rpNa) - e

**Note: The Students have to choose two.groups' They have 
'9- :ydy 

two papers each of those

groups in III Sernest"t "'O-*" fup"tt eacliof same groups in IV Sernester'

Sale@
Financial Man404 (MM)

g.rtin"ts Tax Man
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MBA (BE):

Unit - I

Unit - II

Unit - III

Unit - IV

Unit - V

MBA (BE) SESSION 2022--24

JTWAJI UNIVERSITY, GWALIOR
M.B.A (BUSINESS BCONOMICS) CBCS

FIRST SEMESTER

101- PRINCIPLES OF MANAGEMENT

Introduction- concept of Administration, Management 8{' Organisation'

Management Functio'ns & R"rpo.rribilities of Manager, Fayol's Principles of

Management,scientificManaBement'EvolutionofManagementThought'
TheClassicalschool,TheHurrranRelationSchool,SystemTheory,
contingencv rrr.orv, so.iut R"sponsibilities of Management, Management

as a Profession.

Planning - Meaning, Nature, Typ:s Steps' Principles' Advantages &

Limitations. What ",.j 
WflV of flanning; Type! 9rylry.; Planning Process;

PlanningEffectively;IrrtroductiontoPE,"RT_CPM,TechniquesforAllocating
Resources- Budgeting'
Definition a eri,r.ifr., of Decision Making. Its relationship to other

Managelial Functions

organising.Meaning,Nature,significance,Plocess,Determinants,Different
patterns of organiJtion Structure, Span of Management, Delegation of

Authority, centeralisation & Decentraiisation of Authority, MBO & MBE

ConcePts

Direction _ Defipition, Techniques, Principles, Motivatiorr- Meaning, Types,

Significance, Uoti'ation Theories-X'Y &' ZTheory' Maslow Need Hierarchy

TheorY, Herzberg TheorY

Controlling:Concept;P'o"""'ControllingforPerformance-Concept;
Measures-organizationalProductivity,organizationalE,ffectiveness.

communication-Meaning,Types,Impofiance,plinciples,Barriers&"
Measures to Ren'o'e Blriers' Controlling- Concept' Nature' Process'

Techniques, Area of Control

WV
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MBA (BE) sEssroN 2022-24

JIWAJI UllIvERsITY, GWALTOR

M.B.A (BUSINESS ECONOMICS) CBCS

FIRST SEMESTER

IO2_ BUSINBSS STATISTICSMBA (BE):

Unit - I

Unit -U

Unit - III

Unit - IV

Unit - V

Note-

Concept & Role of Statistics

Classification and Tabulation

Techniques

in Business, Data- Primary and Secondary'

of Du,u, Sampling Methods and Scaling

Mean, Median, Mode. Standard Deviation'
Measures of Central TendencY -

Coeffi cient of Variation"

Linear Correlation- Definition, Importance and Lypt:'- 
Methods of

Correlation- Karl Pearson. Concurrent' Spearman s Ranking Method

Regression Analysis- ivleaning, Importance' Regression Coefficient and

Equations.

AnalysisofTimeseries-ComponentsofTimeseries,MethodsofMeasuring
Trend-LeastSquareandMovingAverage,ComputationofSeasonallndex
by Simple Average Metliod, Ratio to Moving Average Method'

Index Number- Meaning, Importance, Fisher's Index Number, Family Budget

Method.

probability- Definition, Applications, Addition Theorem, Multiplication

Theorem and Bayes, Theorem, Theoretical Distributions-Binomial

Distribution,PoissonDistributionandNormalDistribution'

Test of Hypothesis- Sample relating to Attributes, Large Sample relating to

Variables, t- test; ANOVA, F- test' Chi-Square-test

At least one numerical question from each unit must be asked in Examination'

N?
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N{BA (BE) SESSION 2022--21

,JI\\"\JI f \I\IERSITY' G.Y}LIOR

\r.8. \ (BuslNEfilcoxolwcs) cBcs
.VI'V" \ 

FIRST SEMESTBR

103 - BUSINESS LEGISLATIONS
MBA (BE):

Unit - I

Unit - II

Unit - III

Unit - IV

Unit - V

MeaningandNatureofBusinessLegislation,SourcesoflndianLaw'Legal
Env iro nment ot e u'i;"'I c" "*'*t {3;;5fl ;*ktf 3;'Lilli]' fl #
;'ril;e;ntract' Free consent' Constoeratrurl' u'Ivqv'^ -'

Contract

Bailment and Pledge'st*,I:t^and Duties of Bailor and Bailee' Rights and

il",* "f 
Pledgor and Pledgee

Law of Sale of c"oi' atiionditions and Warranttes' Unpaid Seller and his

Rights.

ffi 
--:,lxii:ll*:6:lril,l:!::::1$lk#':s!:ir*:$#iillri

t]"?#;;i'uoia"t in Drre course'

Negotiable Instruments'

Memoraudum ot ' :-M;;";;;& Content' Misstatem"ll 'n
]';;il,;i;; &.contertt. pjo'p'_'.ll: 

;ii;;,;a-ny. Share capital-.Defi^illll;

U:xr*:;:i ffiI:f'fi I'T!+::;i;;;il and irs"runes Managemen'l

o r C om p any D.b :;;;;; .ry',, rJ [';,Xi.*f ;x|,:,:I 
t 
T; ; 3 X,T:"J;

X"'flTft f *l; 5l];: ; :'' i' lril I ffi : :il J# r i ar R e m un e r a t i o n

ConsumerProtectionActlg36;Objective&-fppf*ionofAct'Basic
Def,rnitions' nigtrts of Consum"'' ;'";;;er Dis^putes Redressal Forums'

consumer 
pror;",ion- 

^c 
o*r.itr, 5 "xrl"u 

tlp. 
"Ji 

nemeclie s Av ai lab I e to

;;;;tt, Relief Available to Consumers'
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f 
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MBA (BE):

Unit - 1

Unit - iI

Unit - lll

Unit - 111

Unit - V

MBA (BE) sEssloN 2022--24

nw Ar I yI ryS$T; fff'tti ?[. *
vr e a (Buil[3ii;ffi;il"

104- ACCOUNTING 
FOR MANAGERS

Meaning. Nature. obiectives. 
-Process' 

eran^crr;s 11a 
Limitation of

Accountins,pirrere*Ie'riJ;";.rTi;*:Tf.f iX*]J3;lilffi [:
H;ffing' Concept and Conventtc

:;;";;uni L'dg" and rrial Balance

F i nancial Statements Anarv sis : .:' 
lffi;' ??;::]"i;J'Ii'xlil'ilJ[ 

I.Ii
Account- Trading' Profit & Loss Acc

adjustments)' - io, Capital Srructure

Rati o Anal v s i s : Me anin g' t1 
":' {' : ?:1il,t il 

t 
tt'" 

" #: :{l :.*:i,';' : ;
Ratio, Turnover Ratio' And t]l;" U"' and Prepar*'^"'.::t:51#t:t
Meaning of Fund rrow !tite1^eT;^Ir'ii"-'i,ur"**, Sirnple Problems c

;;;*'; in workins caPital and r

:::d&.:r::":,:;:i?{iili{i$gf#l{9ffi
Techniques of Losting' eren111

B re ak-Ev e' a*"i"y t i'' 
-Adv 

anta ge s & D i s advanta ge s

AnalYsis
ins. N ature, Purpose'. *tltllt^:]',lii,.

Bud get and Bud get'l? ::::'"1;$::i#' '";';;il's 
Budget' cash

'^:1?",#l:xl-;'H'?;"["f *::"#i;]J*a'la'iionoAdvarrtages uno '-rr''*, proau"tion Budget

Budget. Flexible Bu

,"e' \,\ -/
At least one numerical question from each unit must be asked in Examination
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MBA (BE) SESSI0N 2022*?4

JTWAJI UNIVERSITY, GWALIOR
Nr.B.A (BUSTNESS ECONOMTCS) CBCS

FIRST SEMESTBR

MBA (BE): 10s- MANAGERIAL ECONOMICS

Unit - I Managerial Economics- Meaning, Nature, Scope, Fundamental
Concept- Incremental, Marginal. Opportunity Cost, Time Perspective,
Contribution, Discounting Principle, Risk & Uncer"tainty. Theories of Firms-
Profit Maximization Theory, Managerial Theories of Firm and Behavioral
Theories of Firm.

Demand Analysis & Forecasting Theory of Demand -, Function, Law of
Demand and its Exception, Criteria for Good.Dernancl Forecasting. l\4ethods
or Tecilriques of DemaM Forecasting, Survey N4ethocls. Statistical Methods,
Law of Diminishing Marginal Utility and Equi-Marginal Utility, Indifference
curves, consumers Equilibrium, Price, Income & substitutior-r Effects,

Short-Term and Long Term Production Functions, Law of variable
Proportions & Returns to Scale, Law of Substitution in Production-
Isoquants, Cost-output Relationships in the Shorl Run. and in the long Rr,rn
Ridge-1ines, Economical Region on Production Cost Concepts and Curves"

Price & Output Determination Under Different Market Structure-Perfect
Competition, Monopoly, Discriminating Monopoly, Monopolistic
completion & oligopoly - Price Leadership Model, Price Rigidity under
Oligopoly.

Unit - II

UNit _ III

Unit - IV

tlnit - V Meaning of Profit, Theories of Profit, Break Even Analysis & its Application
in Business fnflation and Deflation: Inflation - Meaning and Kincls. Measures
to Control Inllation, Deflation

yF"
-r/
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NIBA (BE): 106-

UNIT- I

UNIT - II

UNIT.III

UNIT- IV

UNIT - V

MBA (BE) SESSION 2022--24

JIWAJI UNIVERSITY, GWALIOR
M.B.A (BUSINESS ECONOMICS) CBCS

FIRST SEMBSTBR

ECONOMICS OF INDUSTRIES

Industry - Definition, Impoftance of Industrialization in Economy,

Problems of Industrialization, Classification of Industries, Public

Sector- Obiectives, Progress, Problems, Latest Government Policy

regarding Public Sector

Location of Industries - Meaning and causes, weber's Theory &
Sargent Florence Theory of Location, Location Indian Experience.

Industrial combination Meaning, Types. Forms, Advantages,

Disadvantages

Role of Govemment in Industrial Development, Industrial Policy

1948, 1956, Industrial Policy of 1991- Objectives and Salient

Provisions, Liberalisation. Privatisation and Globalisation

Industrial Finances * Forms and Sources

Financial institutions - IFCI, ICICI, IDBI. SIDBI, Micro Finance

Institutions

Micro smail and Medium Enterprises (MSME) Industries in India,

Industrial Productivity, Industrial Sickness, Labour - Problems and

Policies 4 ry;:r-

s/J -?
->x



MBA (BE):

Unit - II

Unit - III

UNit - IV

Unit - V

-I

MBA (BE) SESSTON 2022--24

JIWAJI UNIVERSITY, GWALIOR
Nr.B.A (BUSINESS ECONOMICS) CBCS

SECOND SBMESTER

2OI - MARKETING MANAGBMENT

Marketing Management - Meaning, Scope, Evolution, Process, Difference

between Marketing and'Selling, Marketing Mix, Market Segmentation -
Definition, Levels, Pattern and Basis of Market Segmentation, Marketing

Research

Product Management - Meaning, Classification, Product Mix and Product

Line, Produci Planning and Product Policies- NPD, PLC, Product

Differentiation, Product Positioning, Branding, Packaging and Labelling.

Product Diversifi cation

Pricing- Meaning, Importance, Objectives, Influencing Factors, Pricing

Policies and Strategies, Physical Distribution- Concept, Impofiance

Promotion Management"-Definition, Nature, Element of Communication,

Communication Process, Promotion- Meaniug, Nature, Objective, Promotion

Mix, Factors affecting Promotion Mix, Push Vs Puli Strategy

Recent Trends in Marketing:- Internal Marketing, Direct Marketing and its

Channels; Online Marketing Social Marketing, Interactive Marketing, Social

Media Marketing, CRM and Relationship Marketing, Integrated Marketing,

Customer Value, Satisfaction and Customer Delight

b\
\---.-
Y,-'

A
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MBA (BE) sEssIoN 2022--24

.,.r)ut;,ffi##Tf#H?t.'

MBA (BE):

Unit - I

Unit - IlI

Unit - IV

Unit - V

Management
Human R":":]::",."'n?i"- Human
Functions, Organtsz

S.op", Process' 1'YPes

Un, - ir 
t,i,h;"4f$.j".,;''t'iffiH}1ii.^..l ilfrr,ffi
and
Methods

J'b Design v::ri::: ?f:l:.Jilti;';1$:f};i:'iU:Xlt-
per,nition. o-ol'll['ii*:;;i;" . rudu

H,xlli',lJl'"i.T fl',,"" *"'

:;t'"ffi ?il::,:5!rB1;Yl1i":'^#T#t,lJf tffii:i**:'ffi[:tl;
ti,".**"' 3 Tiililiil-'? il:,?'";; ."d P rocess

Objectives' Factors' r I I tru rY'-"-

Recruirmen'-?*f:';:H[.,:i,^:'J'.-::i:ll?F;;ll3:Ifi 
#"iii:"'l

Recruitrng tI:l:: *;;rui,*.nt Alternarives Structures. .B..Tfl:

l*u'T.,:ili",1;..;tqi;?,,i:t:1,fi n,Tdg;,',#-,l*:gMeanngProblems' Meal

ljiiit*t' Importance' c otrdtttons

I -I-.- [$-,

202, - HUMAN RESOURCB MANAGEMENT

' 'es" lmPoflatrce'
Meaning' ::t^"":t-"., 

"iii"'i. 
Needs-

Resource Poltces-t-

e\/t
\),, \N i'"-'

fr)
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MBA (BE) SESSION 2022--24

JI\\'AJI UNIVERSITY, GWALIOR
\t.B.A (BUSINESS ECONOMICS) CBCS

SECOND SEMESTER

MBA (BE): 203 - FINANCIAL MANAGEMENT

Unit - I Financial Management - Meaning, Scope, Importance, Objectives, Profit

maximization vs. Wealth maximization. Functions of Finance Manager in

Modern Age. Sources of finance, Finance Functions: Investment, Financing

& Dividend

Unit - II

UNit - III

Unit - IV

Unit - V

At least one

Examination.

Time Value of Money, Capital Structure - Meaning, Impodance, Factor and

Theories of Capital Structure - New Income Approach, Net Operating

Income Approach, The Traditional Approach and Modigliani and Miller

Approach

Leverages - Definition and Types - Financial, Operating and Composite

Leverages, Numerical Problems of Leverages

Dividend Policy - Meaning, Objectives, Factor, Types and Models -Walter,

Gordon, M.M. Hypothesis

Cost of Capital- Meaning, Importance. Components, Approaches, Measures-

cost of Debt, cost of Preference capital, cost of Equity capital, cost of

Retained Earnings, Numerical Problems of Cost of Capital

Capital Budgeting - Meaning. Need and Impoltance, Planning of Capital

Expenditure, Evaluation of Proposals, Method of Evaluation - Payback

Period Method, Average Rate of Return Method, Net Presetlt Value Method,

Internal Rate of Return Method, Risk and Unceflainty in Capital Budgeting

numerical question in unit II, III, ry & V must be asked in

f;\z
NOTE:

1$---.//NJ Un
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MBA (BE) sESSroN 2027--24

JI\\ AJI UNIVERSITY' GWALIOR

) r. B. A (B u s IN Et t lS-o: -o, )II-t 
t) cBc s

SECOND SEMtrSTER

MBA (BE):

Unit -I

Unit - U

UNit *III

Unit - V

ZO 4 -ORGANIS ATION AL BEHAVIOUR

Concept,NatureandScopeoforganizationalBel-ravior'organizational
Goals, Models "i';,"*; 

)at\ona| #;i;;' New challenges fot oB

Manager, Influence "Id:;i;;;ii';al 
Fuctors on organization

ConceDt ol Individual Behaviour

iJi'iir"r Behaviour' PersonalitY

n.t".ption and Perceptual process'

and Individual Diffe".nltt: M"!-tI^:t
- M;#;;, ih"o'i"s and its Detetminant'

f,,rotlorui-intell i gence - Theories

N

MotivationalTlieories&itsApplications-Vroom'sExpectancyTheory'
cos.nirive eruruutio"n in;r. 'o:.1 s"iiirg Theory and Equitl' Tlteory'

Leir*ing and its fil."ri.r, ilassical. i"g"i,ir. "ni 
Social learning' Case

SttrdY AnalYsis

BehaviourDynamics.InterpersonalBehaviour,TransactionArralysis,Johari
window, lou sati"riu.i,;;,"fu..rhi;'i;;"ri"t "ra 

Leadership stvles in

ffi; organisations' Confl ict Management

Concept of Group D^ynamics 11,1'o:' 
tf c-f:'f:':touo Development

Stages. Theories 
'ir 

croup Formation. communicalion .ltnportance' 
Types'

Barriers,o to-*onicatiori 'Teams 
*i'i" i*portance in Olganization

^l'DY



J I\\. AJI U NIVERSITY' GW-ALIOR

)r.B.A (BusrNESS ncoxoMICS) cBcs

SBCOND SEMESTER

205 -PROJECT MANAGEMENT

Basics of Project

Characteristics and its

Project Managel

Mna (BE) sEssIoN 2022--24

MBA (BE):

Unit - I

Unit -. iI

unit - III

Unit - IV

Unit - V

Management- Meaning

,roJ.l Project Life CYcle

of Pro!ect Mauagement'

u"na it', S,ugt', Attributes of

Generation & screening project td:1 - Generation ol}*ut' Monitoring the

in i,on*"'l - MTk;:l;';':"""1 I S;lt[Tiil,*::blitv' 
S couttng

il; tr"r"", ideas, Preliminary Screentng

SocialCostBenefitAnalysis.Meanirrg.Rationale..LrNlDoApproaclr,LM
Approach. Proiect'*i';; Eualuation :i;;;; ;i Risk" Sensirivitv Anall'sis"

pror ecr Evatuatron.^;;ff"j..i eruf uuiill-ip*t Audit)' Project Contracts

iiutnr..v. Non Turrrkey )

Proiect Formulation- Development and construction of Project Network'

vaiious tvpes of ii"^t'' i'"tt uttt#'t"' ci'no yr3'a'tl :"d 
its Applications

Deter*inati"' "rt"t]:tli#h"tn' 
*Enf rttoa'l' cPM Model

p r oj e ct Revi ew - .,T, 
i 

il- 11,j.y :, 
^l, 

l ^lljr?il:'#li'i"$:t 
$,l?lH:"tji;proiect Review - lnitial Revtew' rerlurrrlotrrw u'"' 

lgeting, Working

A s p e c t s o r c ap i t a r H : 1-:i; il 
; 
fJ *X -':'- :"TJ;li,,?; 

" ?; j ;? t i o n a n iffi :;1. * 91*'*"l,"oi;X "ti,u"fiXfl'Ji-:""rlffi rlv 
. 

?roj ection And

Capital Requtreme or^+^*ra.r o,.,.1 Ralanci Sheet
;,ljj: :i. ",tlJii'; 

ilil t ut "*.,t 
ancl B ar a,c e s he et

,/

s/$V
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MBA (BE) SEssIoN 2022--24

206 -INDIAN ECONOMY

JIWAJI UNIVERSITY, GWALIOR

Nr.;.i (BusrNEss EcoNoMrcs) cBcs. 
SBCOND SEMESTBR

Basic economic indicators' Sectors of Indian Economy -
Secondary and i;i;;y' Performance of different

Demographic r'"na'"^in''Indiu and Population Policy'

lncoml. GDP, NNP, GvA etc

Economic Development - Definition^and Indicators' NITI Aayog'

Strategy of e.ono*i;;"'";;;"nt of India' Make In India' Statup

India Skill India

Concepts of Money supply' Methods of Note Issue' Monetary Policy

BIJH: Cvcle - Definition' Phases' E'vil Effects of Business cvcle

and Remedial Measures

Meaning and Types of Taxes' GST' B-udget

il;;;t of nudget Def,tcit' Fiscal PolicY'

Relations

Problems of Indian Economy - Unemployment" P:lttty' Black

Economy, Price Rise, ;;;;i" Implication of Covid - 19

!i,MBA (BE):

LNIT- I

i.INIT - Ii

LINIT.III

U{IT- iV

TINIT - V

PrimarY,
Sectors,

National

- PreParation, Different

Union State Financial

*/
Vlt --/

r>-
1,4

DV
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IIBA (BE) sESSloN 2022--24

MBA (BE):

iJnit - I

Unit - II

Unit - III

Unit - IV

Unit - V

Norlh West Corner

Method. MODI

JI\\ AJI T \I\-ERSITY' GWALIOR

\1.B.A (BUSIN;Js ncoxoMICS) CBCS

THIRD SEMESTER

301- ECONOMICS OF DECISION MAKING

Meaning,scopeandSignif,r"g'":ofDecisionMaking'stepsinDecision
Making Analysis, ivp.!^ "i o""i,lon r.i.u*ti,g- o""i.,-:n under Cerlainty,

Risk, Uncertainty' i(;;;'i;"'or r'*peffi'u"onou'y Value and Expected

OpportunitY Loss

TransPortation Models-

Vosel's APProximation

(Hrlngarian Method)

Rule, Lowest Cost Method'

n.tnoa, Assignment Model

Game Theory-Two persons Zero Sum G4mes, {aximax 
and Minimax

Principles, Saddle Point' Dominance il"il;' i*"t'toat- Pure and Mixed

StrategY Games

Reolacement Theory- Problems. relaling to Replacemenl':f E'quipment that

Deieriorates with Ti;"i;;h ana witnotit change in money value)

Queuing Theory -"r'r'.uning. g.n.r,,r. 
^'iliii'ution aird si'gle-cha,nel

Queuing Model

LinearProgtammingProblems-GraphicandSimplexMethods.Project
Management' con'Jitspt' oo"tii"t'' pEii^*J cpx'r Network Analvsis

l:. 'f
'i
I

ir

NOTE:
Examination"



Elective Generic

MBA (BE):

Unit - I

Unit - lI

MBA (BE) SESSION 2022--24

JI\\,AJI UNIVERSITY, GWALIOR

lr.e.e (BUSINE$S BCO]{9HCSI cBcs
THIRD SEMBSTER

302 _ SERVICES MARKETING

Concept of services, Characteristics of Marketing Services' Goods vs'

Services, Concept-"of Services t,lu,t."ting, Significance of Services

Marketing, Behavioral Profile of U""' N"tJ "f 
Seriices Marketing' Role of

curture in services, Marketing_tnror-uiion System For Services Y1l::1'P:
Marketing s"g*.niution For Services Marketing, consumer Protectton tn

Services

ServiceEnvironment:Meaning&Dimensions,Meanins&FactotsFot.
Servicescaps, s";;i;" 

-nit"p'i'-"' 
Meaning &' Importalce' Building A

Blueprint, tuturug"'rr"nt of S"t'i"t Capacity' Manaeel3nt of Relationships

With Customers; ilili;;;htp Marketing V s Traditional Marketing

ConceptofServiceRecovery'EffectiveserviceRecovery'service
Expectations: C*t"pt,. levels'. Soutces' Factors' Service Encounters:

Meauing, TYPes & ImPortance

ServiceQuality:Meaning'Imporlance&Measurement'serviceQualityGap'
Bridging tr',. st*itl-d"ri'v^cup' i*o;'"t: St]]:t: Qualitv Gap' GA'P

Model, SERVQUAi tGoa"t, nevllopment of Newservice Product, Stages tn

Development of N;; Services' Strategic Planning Process

tlnit - Ill

Unit - IV

Unit_VConceptofMarketingMix,MarketingMixforServices:Product,Promotion,
Price, Place, Expanded, i,'.',,r E,xtJrnal & lnteractive, Emerging Areas of

Service Marketing i" irdi; ;;o auroua, Role of Service Marketing in Indian

,tl\
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Elective Centric

MBA (BE):

Unit - I

Unit - Il

Unit - lll

Unit - IV

Unit - V

MBA (BE) SESSTON 2022--24

JI\\' \JI UNIVERSITY, GWALIOR
Ir.B.A (BUSTNESS ECONOMTCS) CBCS

THIRD SEMESTER

303 (MM) - CONSUMER BEHAVIOUR

Introduction- Concept of Custorner, Consurner and Consunrer Behaviour.
hnportance, Buying Motives & its Types, Buying Roles of Decision-Making,
Consumer Decision-Makihg Process, Customer Satisfaction and Sources of
D issati sfaction, Cor.rsumer Research

Individual Determinants- Motivation and its type, Maslow Need Hierarchy Theory,
Components & Types of Learning, Learning Theories (Classical, Operant,
lnformation Processing Theory and Involvement Theory), Concept and Process of
Perception, Attitude, Meaning, Characteristics, Theories of Personality (Freudian,
Trait Theory), Self Concept

Social arrd Cultural Factors, Group Dynamic, Consumer Reference Group-
lmportance, Influencing Factors, Types, Reference Group Appeal,Farnily Life
Cycle, Role and Status, Social Class, Culture, Sub Culture, Cross Cultural
Consumer Behaviour

Comlnunication with Consumer* Meaning, Two- Step and Multi Step Flow of
Communication Theory, Opinion Leadership and its Measurement, Diffusion of
Innovation, Adoption Process, MIA Model, Adopter Categories, Profile of
Consurner Innovator

Consumer Modeling- Models of Consumer Behaviours- Economic, Learning,
Socio-logical, Psychoanalytic Model, Horvard Sheth Model of Buying Behaviour,
The Engel-Kollat-Blackwell Model, Howard Sheth Farnily Decision-Making Model

/
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NIBA (BE) SESSION 2022--24

JI\\ .\JI T \I\.ERSITY' GWALIOR

}1.8..\ r BLSI\EiJiCOXOMICS) CBCS

THIRD SEMESTER

ADVERTISING MAN AGEMENT

Elective Centric

MBA (BE): 304

Unit - I

Unit - lll

Unit - IV

Unit - V

Unit - II Advertising C9*f:*tation System - Marketing Communication &

*'"'J*'ffi:ffi l*:{,fff",'""ililXl'"::;#:"iModer'Hierarchv
Effect Model' Krugman I

Advertising- Meaning' Objective 
^S1ope' 

Functions' Types' Legal & Ethical

rssues, New Trend..'"o.I*;;, ol Gool'o;;;i;i"*' ilg': of adverlising in

marketing mix and-tttt"ta'"ni'i"g ifrJ;"^1;""rtising 
vs Publicity'

Advertising ''' ""i"*"a"' 
aJ'"niJinl vt' Sales Promotion

AdvertisingBudget-Definition'-Methods-PercentageofSalesMethod'
Objectives una ta.t tr,l.,noa, con'tpJliii,.'P;;itv ftethod' Affordabilitv

Method
Media planning- Meaning, process, Types of Media and their Merits and

Limitations (Print' gi*'"?i"' outdoor L'T'un'it' Direct Market)

Advertising Layout- Definition' f]l:inlt' 
and'Stages"'1:"n"'ng Appeals-

Meaning, objectivel' iiina,. c,.uti',iiy una Cleative Design Process.

Adverlisem."t c";;1M.il;;. Q uat I ties.'c I assi fi c ari on. components

NeedofAdver.tisementiorProduct',^1.,^"n,Determin.ationoftargetaudience,
Adverlising media and pre-requisii","'^i; selecting. advertising media'

Adverlising *"".rr.rl'iuivout "r .ir"nit.*.rt anl advertising appeal'

advertising coPY

AdverlisingEffectiveness-Definition,Importance,PteandPostTest
Methods, DAG\';R eppl"tr' - MJ;i;s;i'ggtttio' and Criticism
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Elective Centric

MBA(BE):305(FM)_A:WoRKINGCAPITALMANAGEMENT

MBA (BE) SESSTON 7022--24

JI\\'AJI UN{MRSITY, GWALIOR
N{.B.A (BUSINESS ECONOMTCS) CBCS

THIRD SEMBSTER

ked.

/R\ ,/
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Unit - I

Unit * II

unir - tll

Unit - IV

Unit - V

workirrg capital Management- Definition, Significance, objectives. Approaches to

working capital Financing, sources of working capital Finance, working capital

Forecasting Methods, Tools' Factors, Merits, Demerits

Nurnerical problems of Calculation of working Capital by operating Cycle Method

and Currettt Assets & Liabilities Method

cash Management- Meaning, objectives, stages, Merits, Motives for Holding cash,

Factor Determinirig the Cash Level, Models Of Cash Management'

cash Flow Statement - Meaning, Uses and Limitation, Simple Numerical Problems

of Cash Flow Statemelt of Direct and Indirect Method as per AS- 02

cash Budget- Meaning, Impofiance, Methods, Numerical Problems of cash Budget

by Receipt and PaYmerrt Method

Management of Earnings-Meaning, lmpofiance, Scope' Retention of Earnings-

Meaning, Factors, Merits, Demerits

Management of Receivables- Meaning, objectives, Deteminants, Itnpottance,

credit Policy- Meaning, Factors, Process, optimurn credit Policy, credit Standards-

Meaning & Factors, credit Analysis- Meaning & Steps, credit Tern- Meaning &

Cotnponents, Collectiotl Policy- Meaning & Aspects

InventoryManagement-Meaning,Objectives,lmportance'Techniques'Numerical

Question of EoQ and Level of Inventory, Methods of Pricing Material Issues-

FIFO, LIFO, HIFO and Others

NOTE: At least one numerical question fronr I, Ii, III &V unit will be aS

rAr
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Elective Centric

MBA (BE): 306(FM) _ A : MANAGEMENT oF FINANCIAL SERVICES

Unit - I Financial Services- Meaning, Features, Scope, Needs,
Challenges and Factor, Regulatory Framework for
Innovative Financial Instruments, Financial Crisis 200g

MBA (BE) SESSTON 2A22__24

JIWAJI UNIVBRSITY, GWALIOR
M.B.A (BUSTNESS trCONOMrCS) CBCS

THIRD SEMESTER

Typ", Organisation.
Financial Services.

Unit * II

UNit - III

Unit - tv

Unit - V

Financial Market: Money Market, capital Market, Derivative Market.
Mutual Funds- Significance, Types & organization Association of Mutual
Fund in India, UTI, Disinvestment in pSUs

Assets Financing services- Lease Financing, Hire purchase Financing,
Housing Finance, Venture Capital Financing
credit Rating Agencies - Need, Rating Methodology, Rating Symbols,
credit Rating Agencies CRISIL, CARE, Moody, Standard & poor,s Fifth
Rating

Factoring- concept, Mechanism, punctions, Merits and Types, Forfaiting-
Meaning, Features, Merits and Demerits, Factoring v/s Foriaiting. Bills of
Exchange, Types of Bills, Discountir-rg of Bills

credit cards- Meaning, Functioning, Types, Merits and Demerits. Insurance
Services - Meaning, Nature, Functions, Limitations, principles and Kinds,
Types of LiC Polices, IRDA

$.1
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JIWAJI UNIVERSITY, GWALIOR

;.A (nusrxnss EcoNoMrcs) cBcs. 
THIRD SBMBSTER

A

MBA (BE) SESSI0N 2022--24

Regulation)

Elective Cen

MBA (BE):

Unit - I

Unit - II

Unit - III

Unit - IV

Unit - V
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MBA (BE) SESSTAN 2022__24

JIWAJI UNIVERSITY, GWALIOR
M"B.A (BUSTNESS ECONOMTCS) CBCS

THIRD SEMESTER

EIective Centric

MBA (BE): 306 (PM) - B: HUMAN RESOURCE DEVELOPMENT

Unit - I Human Resource Development- Definition,
Significance, Difference between Human Resource
Resource Development, Executive Development-
Objectives, Process and Methods

Objective, Principles,
Management and Human
Definition, Impoftance,

Unit * II

Unit - III

Unit - IV

Unit - V

career Planning- Definition, objectives, process, Advantage, Limitation and
Measures, career Development, career counseling & Strategic Human
Resource and Management Employee counseri,g- Mea,ing, Need,
Functions, Forms, Objective and process

Empowerment- Meaning. Elernents, Approaches, Importance, Barriers,
Factors, Absenteeism-Meaning, causes, Effect, control, Absenteeism in
India, stress- Meaning, causes and coping, Bur,out- Meaning, causes and
Coping

Labour welfare- Meaning, Significanee, Types, Agencies, Statutory
Provisions, Labour welfare in India, Social Security-- Meaning, Scope,
Growth of Social Security in India, Basic Knowledge of Sociai sect.ity
P-erfonnance Management and competency Mapping, International rrends in
HRD

Human Resource Record- Meaning, objective, Significance, Types and
Principles, Human Resource Research- Definition, Nature, Techniques,
objeclives, Human Resource Audit- Meaning, scope, objectives,
Significance, Reports
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MBA (BE) SESSTON 2022--24

JIWAJI UNIVERSITY, GWALIOR
N[.B.A (BUSIN{ESS ECONOMICS) CBCS

FOURTH SEMESTBR

MBA (BE): 401- QUALITY MANAGEMENT

unit * I QuStity- concept, Approaches, Dimetrsions, Quality of Design, Quality of

ionfo.*ance, Quality of Perfonnance, Quality Managetnent - Meaning,

lmpoftance, Principles, Cost of Quality

Unit - II euality Guru- Overview of the Contributions of Deming, Juran, Feigenbaum,

lshikawa, Taguclri, Slringo, Walter Shewhart, Crosby, Tom Peter, Kondo, Moller

unit - III TQM- Meaning, Principles TQM Element, Imporlance, Steps, Total Quality Tenets'

TeM Model, Jtrategic Planning and hnplementatiou strategies for TQM

Unit - N Quality culture and Phitosophies - Kaizen, 5S Six Sigrna Model, Just in Time, Total

productive Maintenance, Total euality Control, Total Waste Eliniination, Quality

C ircle. Zeto Defects, QFD Methodology

Unit-VQualityManagenrentSystemandStandar.ds-QualitySystemanditsActivities,
Quality Stand'ards,ISo 9001:2015 and its objectives, ISo. 14001:2015' EFQM

Excelience Model, Malcohn Baldrige Model, CII-EXIM Bank Award for Business

Excellence
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MBA (BE) SESSTAN 2022--24

JIWAJI UNIVERSITY, GWALIOR

M.B.A (BUSINESS ECONOMICS) CBCS

FOURTH SEMESTER

Elective Generic

MBA (BE):

Unit - I

U11it - II

tlnir - III

Unit - IV

Unit -V

402_ COMPUTER AND MANAGEMENT INFORMATION SYSTEM

Meaning of MiS and Information Systems, Role of MIS, Systems Approach

for Problem solving, MIS Organization within Company Structure, Basic

Information Systeml Financial Infotmation System, Production Information

System, Marieting Information System, Personnel Information System,

Decision Making and MIS

Development of MIS - Contents of MIS Planning, Determining the

Information Requirements, Development and lmplementation of MIS, Proto

Type Approach, Life cycle Approach, Difference between Proto Type

Approach and Life CYcle APProach

Introduction to Modern Digital Computer, Block Diagram of a Computer-

Central Processing Unit, Computer Peripherals- Input and Outptlt Devices,

Introduction and Use of Memory, Introduction to Computer Instruction and

Program, Differences . Between High and Low-Level Programming

Laniuag", Motivation of High Level Language, Number Systems, Flow-

Char1, Introduction to Computer Software

Historical Perspective of Operating Systems, Introduction to MS-DOS

Operating Systims, Concepis of Batch Processing, Multi-Programming,

Time-Sharing, Real-Time and Multiprocessor Systems, Operating System

Services, Fiie Management, File Types, Device Directory, Introduction. to

Windows, Control- P-anel. Desktop, Taskbar, Icou and Shortcut, Introduction

to Internet and Intranet- LAN, MAN, WAN and various Types of

Topologies used in Networking, E-Mail

introduction to Database Management System (DBMS)- Database File

Creation, Types of Fields, Editing and Saving Structure, Listing (Browse,

List, Appena;, Deleting/ Removing, Updating, Sorling, Searching and

Viewing Records, Cloiing Database, Seek, Index, Sot1, Time, Date,

Mathematical Functions,'Printing a Database File and Repoft

a/
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MBA (BE) SESS tON 2022.-74

JIWAJI UNIVERSITY, GWALIOR
M.B.A (BUSrI\ESS ECONOMTCS) CBCS

FOURTH SEMESTER

Elective Centric

MBA (BE): 403 (MM) - SALES, DrsrRrBUTIoN & RETAIL MANAGEMENT

Unit - I

Unit - II

Unit - III

Unit - IV

Unit - V

Sales Management- Definitio., strategy Formulation process. personal

!"]llng - Meaning, Importance, pattems, prerequisites and process. Types of
Selling Positions, Changing Role of Sales perso el

Managing the sales Force- organizing, Selection, Recruitment, Training,Leadi,g and Motivating. compensation, Monitoring uno performance
Appraisal

Sales organization- Meaning, Importance, Developing a Sales organization,
Types of Sales Organization Structure
sales Budgeting- Definition, purpose and Method, Sales euotas- Meani,g.
Imporlance and Settings

Introduction to Distri-b-ution: Concept of Distribution Channel. Inrportalce of
a Channel, Type of Channels Primary Distributors, Specialized Distributors
and Palticipants, Distributors: policies and Strategies.
Retaili,g -Definition, Importance, Types, classification of Retailers, Trends
in Retailing, Retail Marketing Decision and positioning Strategies

Physical Distribution- Meaning, Role, Marketi,g Logistic decisions _ order
Processing, warehousi,g, Inventory control (Fu"nctions & Methods),
Transportation
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Elective Centric

MBA (BE):

Unit - I

Unit - U

UNit - III

Unit - IV

Unit - V

MBA (BE) SESSIOT,I ZOZ2*Zq

JIWAJI UNIVERSITY, GWALIOR
M.B.A (BUSTNBSS BCONOMICS) CBCS

FOURTH SBMESTER

404 (MM) _STRATEGIC MARKETING MANAGEMENT

Strategic Marketing Management: Meaning, Components and Hierarchy and types

of Strategies, An overview, Historical Perspective, Characteristics & Iurportance of
Strategic Marketing Management, Strategic Analysis and hnplementation

Market-Oriented Strategic Planning - Strategic Planning, Scope, levels, Business

Strategy, Business Poftfolio Evaluation Models-BCC, GE Business Model, Porters

Generic Strategies Models, Product-Market Grorvth Matrix.

Designing Competitive Strategies - Cornpetitors Reaction Pattern, Classes of
Cornpetitors, Marketing Strategies for Market Leaders, Market Challengers, Market
Followers, Market Niches Strategies.

Brand Management - : Concept, Impoftance, Functiotls, Process, Strategic and

Differential Perspective, Branding Decisions and Extension, Brand Image and

Personality, Brand Equity and Methods, Brand Positioning, Brand Repositioning,

Case Arralysis"

Organisational and Global Marketin-e:- Organisational Marketing, Business vs.

Consumer Market, Influencing Factors, Buying Situations, Parlicipants in Business

Buying Process, Global Marketing Decisions and.Global Marketing Mix Strategies ,

HoIistic Marketing Organisatiort Management

/NL, v-
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JIWAJI UNIVERSITY, GWALIOR
M.B"A (BUSINESS BCONOMICS) CBCS

"FOURTH SBMESTBR

Elective Centric

MBA (BE): 405 (FM) A: BUSINESS TAX MANAGEMENT

Unit - I

Unit - Ii

UNit - III

UNit - IV

Unit - V

Basic Concepts - Assessment year, Previous year, Person, ASSeSSS, Income,

Gross Total Income, Total lncome. Concept of Residence and Types of

Resident, Scope of Tax on the basis of Residential Status, Income E'xempted

from Tax, Computation of Total Income on the basis of Residential Status

Ineome from Business and Profession- Computation of Income from

Business and Profession, Set Off Losses and Car:ry Forward Losses,

Deduction to be made in Computing Total Income of All Assesses

Assessment of HUF: Concept of Hindu copaicenaries, Difference between a

Hindu undivided family'and a firm, Assessment of HUF, Partition of the

Hindu undivided family, Incomes which are not treated as family income'

Assessment of Firm and Computation of Total Income and Tax Liabilities of

Firrns

Assessment of Companies, Types of Cornpanies, Duties of Principal Officer,

Double Taxation Relief, MAT, Computatiou of Total Income and Tax

Liabilities of Company, Tax provisions relating to free trade zones'

Infrastructure sector and backward areas, Tax incentives for exporters and

Tax planning

Assessment Procedure, Types of Assessment, Various Income Tax

Authorities and their power, Advanced Payment of Tax, Tax Deducted at

Sources, PAN, Provisions for Appeal and Revision

At least one numerical question will be asked from I, II, III and IV unit'

Y
NOTE:
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MBA (BE) SESSTON 2022--24

JIWAJI UNIVERSITY, GWALIOR
M.B.A (BUSINESS ECOI\OMICS) CBCS

FOURTH SEMESTER

Elective Centric

MBA (BE): 406 (FM) - A: SECURITY ANALYSIS & PORTFOLIO MANAGEMENT

Unit - I Meaning of Investment, Objectives of Investment, Factors, Iuvestment vs.

Speculation, Investment vs. Gambling, Investment Process, Investment

Avenues

Unit - II Risk- Meaning and Components- Interest Rate Risk, Market Risk, Inflation

Risk, Business Risk, Financial Risk, Techniques of Risk Measurement,

Valuation of Stock and Bonds

Unit * III Econornic Analysis& Factors, Industry Analysis- Factor, Types & Life

Cycle, Company Analysis& Factors, Technical Analysis- Meaning,

Assumptions, Reasons & Tools , Efficient Market Theory

Unit - IV Portfolio Construction and Selection - Approaches in Portfolio Constructiotl,

Sharp Optimal Portfolio Selection Model, Capital Assets Pricing Theory.

Portfolio Performance - Sharpe Performance Index, Treynor Performance

Index and .lensen Performance Index

Unit * V Primary Market and Secondary Market- Organization, Members and

Functioning, Recent Trends, Book Building, Primary vs. Secondary Market,

Securities and Exchange Board of india- Objectives, Organization, Role,

Limitations and Operations, Listing Securities- Meaning, Requirements,

Procedure, Merits and Demerits
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Elective Centric

MBA (BE): 405 (PM) - B: MANAGEMENT OF INDUSTRIAL RELATION

Unit - I

MBA (BE) SBSSTON 2022--24

JIWAJI UNIVERSITY, GWALIOR
M"B.A (BUSTNESS BCONOMTCS) CBCS

FOURTH SEMESTER

Industrial Relation - Meaning, Scope and Importance, Components of
Industrial Relation System, Prerequisite of Good Fundamentals of Industrial
Relations, Meaning of Human Relation, Industrial Relation V/s. Human
Relation.

Trade Unionism - Meaning, FeatuLes, Functions, Evolution of rrade union,
Structure of Trade Union in Lidia, Inter Union Rivalry, Rights of Recognized
Compensation and Reward Management, Code of Conduct of Trade Union,
Concept of Workers Education
Industrial Conflict - Meaning, Classification, Impact and Causes, Meaning
and Types of Strikes, Right to Strikes, Lockout

Industrial Psychology - Definition, Characteristics, Objectives and
Application, Meaning of Fatigues, Adverse effect of Fatigue, Measures to
Avoid Fatigue, Meaning of Monotony, Causes, Effects, Measures to remove
Monotony, Fatigues Vs. Monotony
Labour Economics-Meaning, Imporlance, Demand and Supply of Labour,
Growth of Industrial Labour in India

Collective Bargaining - Significance, Principle, Content, Conflict
management and problem. solving Process of Negotiations, Collective
Bargaining in India Prerequisites of Collective Bargaining, Levels of
Agreement

Worker's Parlicipation in Management - Meaning. Objectives, Impoftance
and Forms, Merits and Demerits of WPM, WPM in India, Evaluation of
WPM, Profit 'sharing - Meaning, Characteristics, Advantages &
Disadvantages, Co-Partnership- Meaning, Advantages & Disadvantages,
Profit Sharing Vs Co-Partnership, Industrial Democracy - Meaning, Scope,
Signifi cance and Prerequisitqs
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Unit - II

Unit - ill

Unit - IV

Unit - V
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JIWAJI UNIVERSITY, GWALIOR
M.B.A (BUSTNESS ECONOMICS) CBCS

FOURTH SBMESTER

Elective Centric

MBA (BE): 406 (PM) - B: ORGANISATION DEVELOPMENT AND INTERVtr'NTION

STRATEGIES

Unit - I

Unit - II

UNit - III

Unit - IV

Unit - V

Organization Dbvelopment- Meaning, Characteristies, Process, Benefits,
Limitations, Issues and Ethics

Organization Diagnosis,'Organizational Analysis, Purpose of Organizational
Analysis
Models of OD - Larry Greener's Model, H.J. Leavitt's model, Lewin model

Moral Definition, Factor Influencing Moral, Impact of Moral on

Productivity, Moral building

Meaning of Change and Change Agent, Role of Change Agent. Forces for
Change, HR Manager - Talent Acquisition Resistance to Change,

Overcoming Resistance to Change
Stress Management-Meaning, Potential Sources of Stress, Consequences of
Stress, Coping strategies for Stress

Intervention- Meaning, Structuring, Factors affecting Choice of Intervention,

Classification /Types of Intervention Activities,
Cross Culture and International Human Resource Management Techniques

and Exercises of Team Buiiding, Inter-group and Third Party Intervention

Cornpreherrsive lnterveution- Meaning. Wesbord's Future Search Cotrlerettce

Model, Backhard's Confrontation Meeting, Survey Feedback, Schein's

Cultural Analysis
Managerial Communication and Skill Developmerit, Socio-technical System.

T-Groups, Behaviour Modeling, Life and Career Planning, HR Manager -

Talent Acquisition
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