
SCHOOL OF STUDIES IN COMMERCE 
 

Programmes Offered :  
1. M.Com.  
2.  M.Phil. 
3.  Ph.D. 

Profile of the Course : 
The main objectives of the course is to impart education in the field of commerce at the post graduate level 
besides promoting research programmes leading to doctorate and post doctorate degrees in various sectors of 
Commerce. The M. Com. Programme has been divided into SEVEN streams of specialization. 
 

1. Master of Commerce (M. Com.) : (Two  year / Four semesters) 

Eligibility  :   Commerce / Management Graduate with 50% marks 
Available seats :  Open = 25 Payment = 05   NRI = 04 
Mode of Selection :  On the basis of the Index based on the merit in qualifying examinations. 
Contact person  :  Prof. Umesh Holani, Head & Dean 

Faculty  : 
 
Prof. Umesh Holani, Head Dr. K.S. Thakur, Reader Dr. S. K. Singh, Reader  
Dr. P.K. Sharma,. Lecturer Dr. Rajendra K. Khatik,  Sr. Lecturer  
                              
Course Structure  : 
  
SEMESTER: I             SEMESTER: II 
MC-101 Management Principles & Practices       MC-201 Functional Management        
MC-102 Business Environment MC-202 Organizational Behaviour  
MC-103 Advanced Accounting MC-203 Quantitative Techniques     
MC-104 Cost Analysis and Control MC-204 Accounting for Managerial Decisions 

SEMESTER : III  SEMESTER-IV  

MC-301 Research Methodology 
MC-302 Operation Research 

Optional –Specialization areas 
Out of  seven specialization areas, Students are required 
to select any one 

MC-303 Tax Planning and Management           (A)   Marketing  Management   
MC-304 Computer Applications in Management (B)   Financial Analysis and Control 
 (C)  Human Resource Development 
 (D)  Accounting 
 (E)  Taxation 
 (F)  Banking and Insurance 
  (G) Management of Services 
MARKETING MANAGEMENT FINANCIAL ANALYSIS AND 

CONTROL : 
HUMAN RESOURCE 
DEVELOPMENT 

MC(MM)-401 Advertising & 
Sales Management 

MC(FAC)-401      Security Analysis 
and  Portfolio Management    

MC(HRD)-401 Management of 
Industrial Relations 

MC(MM)-402      Consumer 
Behaviour 

MC(FAC)-402     Strategic 
Financial Management 

MC(HRD)-402    Social Security 
and Welfare     

MC(MM)-403      Rural & 
Agricultural Marketing 

MC(FAC)-403     Project Planning 
and Management 

MC(HRD)-403    Industrial  Laws 

MC(MM)-404      International  
Marketing 

MC(FAC)-404     Indian Financial 
System 

MC(HRD)-404     Human Resource 
Planning and Development 



 
  
          

ACCOUNTING: TAXATION BANKING AND 
INSURANCE: 

MANAGEMENT OF 
SERVICES 

MC(AC)-401 Advanced 
Financial Accounting 

MC(T)-401 Direct Tax 
in India 

MC(BI)-401 Banking 
Law and Practices 

MC(MS)-401 
Marketing of Services 

MC(AC)-402  Cost 
Admn. and Control 

MC(T)-402    Business  
Taxation 

MC(BI)-402     Banking 
in India 

MC(MS)-402 Banking 
in India 

MC(AC)-403      
Accounting Theory 

MC(T)-403 Indirect 
Taxes 

MC(BI)-403      
Insurance Management 

MC(MS)-403 
Management of Non- 
Profit  Organizations 

MC(AC)-404     
Institutional Accounting 

MC(T)-404  Taxation MC(BI)-404     Indian 
Financial System 

MC(MS)-404     Indian 
Financial System 

 
       

M. Phil. (One year / Two Semesters) 
 
Eligibility  :   M. Com. with 55% marks  
Available seats :  Open =10     
Mode of Selection     : On the basis of merit in test conducted by the university. 

Contact person      :  Prof. Umesh Holani , Head 
 
Fees for the course

Course 
 :    Open Seat 

I  Semester  II  Semester III  Semester IV Semester 
M.Com. Rs. 4215.00 Rs. 2325.00 Rs. 3675.00 Rs. 2325.00 
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