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Attempt all questions.
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What ismodern marketing concept? Explain theimportance of modern marketing concept
inIndia
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What do you mean by Market Segmentation? Explainitsimportance and various basis of
Market Segmentation.
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What is Product Planning? Discuss the importance of Product Planning.
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Explain the meaning and nature of International Marketing. How is it different from
domestic marketing?
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What isthe meaning of packaging? Throw light on its objectivesand functions.
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Discussthe major pricing methods used in International Marketing.
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